Croatia in a New Light:

The Success of
Our Collaboration with eSky.pl
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eSky is a leading online travel agency that has been setting trends in the digital
tourism sector for years. We offer comprehensive travel solutions - from flights
and accommodation to dynamic city break and holiday packages. Thanks to
advanced technology, high service standards, and protection under the Tourist
Guarantee Fund, we ensure safe, comfortable, anCampaign Objectivesd
carefully planned travel experiences. In South America, we operate under the
name eDestinos.

The Croatian National Tourist Board (CNTB) is a national organisation
responsible for promoting tourism in Croatia. It is active in European markets,
including Poland. Its mission is to position Croatia as a year-round destination,
offering not only seaside holidays but also a rich cultural heritage, diverse
natural landscapes, and regional events.

Campaign Objectives

The 2025 campaign was a continuation of the successful collaboration from
the previous year, which had significantly exceeded the set goals. The
effectiveness of past activities provided a strong foundation for ongoing
partnership, and Croatia’s decision to participate again confirmed their
satisfaction with the results.

The main objective of this year’s campaign was to once again boost travel to
Croatia during the pre-season (March-May) and strengthen the country’s
image as a destination worth visiting year-round. Our goal was to highlight
the variety of experiences Croatia offers - from close contact with nature and
rich culture and cuisine to a peaceful atmosphere far from mass tourism.
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The campaign focused on promoting Croatia as an attractive
springtime destination, particularly in the pre-season period. A
key element was the creation of a dedicated landing page with
travel inspiration and curated offers available on eSky.pl.

The communication activities were multi-channel and included:

Display advertising (banners)

Banner campaigns on eSky.pl subpages made it possible to
precisely reach users just before they made a purchase
decision. Thanks to the contextual placement of banners, the
effectiveness of promotional communication was increased.
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Remarketing campaigns

Remarketing was conducted on external sites related to
tourism and air traffic. The campaigns were designed to
remind people about the offer and encourage them to
return to eSky.pl
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Social media activity (posts and stories)

Sponsored posts and stories were implemented in social
media channels, targeting a precisely selected target
group. Content focused on promotions and travel
inspiration.
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<@ DOWIEDZ SIE WIECEJ @DOWIEDZ SIE WIECEJ @DOWIEDZ SIE WIECEJ @DOWIEDZ SIE WIECEJ @DOWIEDZ SIE WIECEJ @DOWIEDZ SIE WIECEJ

Newsletters and push notifications

Newsletters went out to eSky subscribers and were
targeted by interests and search history. Web pushes
were displayed to eSky app users, increasing
engagement and conversion.

#reklama

The strategy aimed to reach travellers planning off-peak
getaways and showcase a lesser-known side of Croatia - one
that offers authentic relaxation, peace, and the opportunity to
explore local culture and nature in a different light.
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The campaign delivered measurable and significant results, confirming the
effectiveness of the planned activities. The key indicator of success was an
84% year-on-year increase in the number of passengers.

At the same time, promotional efforts on social media generated over 60,000
ad views in the first month alone, which directly contributed to increased
interest in Croatian travel offers during the crucial pre-season window.

Benefits for Both Partners

For eSky.pl, the campaign served as an effective communication tool for its new
seasonal offer, targeted at travellers looking for less obvious destinations
outside the peak season. Precise targeting made it possible to reach users
interested in calm, springtime trips.

For CNTB, the campaign contributed to strengthening Croatia’s image as a
year-round destination. The increase in bookings during the pre-season
confirmed the campaign’s effectiveness in supporting the strategic goal of
diversifying tourism flows.

Conclusions and Future Plans

The campaign confirmed that Croatia has untapped potential as an attractive
destination even beyond the summer season. The key to success lay in
combining engaging inspirational content with precise targeting, which
successfully attracted users more likely to convert.

The strong results achieved in March provide a solid foundation for expanding
efforts in the coming months - including the peak summer season.
Continued collaboration will further reinforce Croatia’s positioning as a
destination worth visiting all year round.
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The continuation of the campaign in 2025 confirms that the chosen
collaboration model is both effective and scalable. The campaign, built on
strong inspirational content, precise targeting, and consistent multi-channel
communication, delivered tangible results and marked a natural continuation
of the previous year’s success.

Continuing our partnership with the Croatian National Tourist Board
is not only a testament to the effectiveness of our joint efforts but

‘ ‘ also proof that this trust-based relationship delivers real results. Last
year's campaign already achieved excellent outcomes, and this year's
edition further demonstrated that Croatia is highly attractive even
outside the peak season.

- eSky team




