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Netia reports 2013 third quarter results

WARSAW, Poland — November 7, 2013 - Netia SA (“Netia” or the “Company”) (WSE: NET), Poland's largest
alternative provider of fixed-line telecommunications services, today announced its unaudited consolidated
financial results for the nine months ended September 30, 2013.

1 Key highlights

1.1 FINANCIAL

Revenue was PLN 1,425.3m for nine months of 2013, down by 11% versus the same period of 2012.
In Q3 2013 revenue decreased sequentially by 4% to PLN 457.1m from PLN 477.5m. The decline in
revenues was driven by a 6% year-on-year and a 1% sequential decline in services (RGUs) and by
progressive falls in mobile termination rates (MTRs). The Company estimates that lower MTRs
contributed 33% of revenue decline year-on-year and 43% sequentially. RGU decline continue to be
concentrated in the Residential (B2C) sub-segment and particularly in fixed voice services, while the
MTR declines mainly impacted revenues in the Carrier (B2B) sub-segment.

Adjusted EBITDA was PLN 426.7m for the nine-month period, down by 4% versus the first nine months
of 2012. In Q3 2013 Adjusted EBITDA was PLN 144.1m, up by 3% versus Q2 2013. Adjusted EBITDA
margin was 29.9% for the nine months of 2013 and 31.5% in Q3 2013 versus 27.9% for the nine
months of 2012 and 29.4% in Q2 2013. Higher Adjusted EBITDA margin both year-on-year and
sequentially is due to the lower revenues being concentrated in low margin RGU categories such as
off-net services, the impact of steadily rising integration synergies, lower acquisition cost on lower
gross additions and falling MTR rates.

EBITDA was PLN 417.5m for year-to-date 2013 and PLN 142.5m for Q3 2013, up by 3% versus
year-to-date 2012 and by 5% versus Q2 2013. The unusual items for the first nine months of 2013
include Dialog Group and Crowley integration costs of PLN 5.8m, restructuring costs of PLN 2.8m, an
impairment charge of PLN 0.4m recorded by Uni-Net, Netia's subsidiary providing radio trunking
services, decrease in provision for universal service obligation payment of PLN 0.2m and costs of M&A
projects of PLN 0.2m. The unusual items for the comparative period of 2012 include Dialog Group and
Crowley integration costs of PLN 16.5m, restructuring costs of PLN 21.7m and costs of M&A projects
of PLN 1.0m. EBITDA margin was 29.3% for 2013 year-to-date and 31.2% for Q3 2013 as compared to
25.4% for year-to-date 2012 and 28.6% for Q2 2013.

EBIT was PLN 86.5m (Adjusted EBIT was PLN 95.7m profit when excluding all one-offs) in the first nine
months of 2013 as compared to PLN 44.2m (PLN 83.4m profit when excluding one-offs) in the same
period of 2012. EBIT for Q3 2013 was PLN 32.8m (PLN 34.5m profit when excluding one-offs)
as compared to PLN 26.4m (PLN 30.6m profit when excluding one-offs) in Q2 2013.

Net profit was PLN 35.8m for 2013 year-to-date versus net profit of PLN 21.2m for 2012 year-to-date.
Net profit for Q3 2013 was PLN 14.1m versus a net profit of PLN 8.6m for Q2 2013. Reported net profit
for the first nine months of 2013 included PLN 23.7m of interest to service the loan taken in 2011
to acquire Dialog Group versus PLN 35.8m of interest for this purpose in the first nine months of 2012.
Moreover, reported net profit for 2013 year-to-date included an income tax charge of PLN 27.6m
as opposed to the income tax benefit of PLN 10.4m recorded in the same period of 2012. The current
period result reflects non-deductible expenses while in the prior period Netia recorded a non-cash
gain of PLN 21m due to the recognition of deferred tax assets arising on the intragroup sale of
network assets by Dialog to Netia.
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Netia was operating free cash flow positive in both year-to-date and Q3 2013. Operating free cash flow,
measured as Adjusted EBITDA less capital investment excluding integration related capex and
Ethernet acquisitions, was PLN 275.2m for the first nine months of 2013 and PLN 84.6m for Q3 2013
versus PLN 259.6m for the first nine months of 2012 and PLN 92.0m for Q2 2013. Seasonal acceleration
in capital investment is responsible for the sequential decrease in operating free cash flow.

Netia’s cash and short term deposits at September 30, 2013 totalled PLN 130.9m, up by PLN 6.5m from
June 30, 2013, with total debt at PLN 448.1m, down by PLN 74.8m from June 30, 2013. Net debt
therefore stood at PLN 317.2m, down by PLN 81.3m from PLN 398.5m on June 30, 2013 and financial
leverage was 0.58x Adjusted EBITDA guidance of PLN 550m for 2013 full year.

Adjustments to 2013 guidance. Having observed a significant slowdown in RGU losses from 46k
in Q2 2013 to 32k in Q3 2013, together with TV service net additions running at 10k in Q3 2013 and
on-net broadband registering positive net additions during Q3 2013, Management is making minor
modifications to its guidance for 2013. The full year net ending RGU guidance is being revised
upwards to 2,540k from 2,525k. Revenue guidance is being revised down to PLN 1,875m from
PLN 1,900m and Adjusted EBIT guidance is being revised up to PLN 110m. Adjusted EBITDA, Adjusted
operating free cash flow and capex guidance remain unchanged at PLN 550m, PLN 325m and
PLN 225m, respectively.

Observing positive momentum on TV and NGA investments while off-net services continue to decline,
Management has concluded that it must accelerate investment in 2014 and the medium-term
in order to stabilise the Netia Group’s financial results in the B2C segment. The Group’s published
medium-term strategic financial objectives are therefore now under review pending the conclusion
of on-going planning activities for 2014 and the medium-term.

Management maintains its stated policy objective of making distributions at the level of PLN 0.42
per share from 2014 onwards, subject to no major M&A transactions taking place. Financial leverage
may grow towards 1.0x Adjusted EBITDA over the medium-term as necessary to meet this distribution
objective.
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1.2 OPERATIONAL

Number of services (RGUs) was 2,560,019 at September 30, 2013 as compared to 2,734,070
at September 30, 2012 and 2,592,260 at June 30, 2013, with the year-on-year and quarterly decreases
driven by the fall in the number of fixed voice services and generally intense competition on a weak
telecommunications market. In Q3 2013 Netia added 9,818 on-net RGUs and recorded 42,059 off-net
RGU disconnections while sequential net RGU losses fell by 29% to 32,241. Management is targeting
2013 as a year of transitioning to greater on-network sales focus and increased sales of on-net
broadband and TV services. As a result of the visible progress made in Q3 2013, the Company
is increasing RGU guidance from 2,525,000 to 2,540,000 services by the end of 2013.

Netia’s TV services reached 111,358 at September 30, 2013, growing by 53% from 72,805 at September
30, 2012 and by 10% from 100,879 at June 30, 2013. In Q3 2013 Netia added net 10,479 TV services
as compared to 9,642 TV services added in Q2 2013.

Netia’s broadband services base was 854,165 at September 30, 2013, declining by 4% from 888,698
at September 30, 2012 and by 1% from 859,708 at June 30, 2013. Netia estimates that its total fixed
broadband market share was approximately 12.8% versus 13.7% at September 30, 2012.
Netia recorded a net decrease of 5,543 broadband customers during Q3 2013 versus a net decrease of
6,369 broadband customers during Q2 2013 (both total and organic as there were no Ethernet
acquisitions in these quarters). Slow market growth and tougher price competition, including cable
operators offering multiplay bundles, is reflected in the performance. Management is focusing on its
own network and bundled services rather than regulated access or total services sold in order to
defend gross margins. The own infrastructure-based broadband services (excluding WiMAX Internet)
recorded a net increase of 1,677 during Q3 2013, being the second consecutive quarter to register
growth. Of the total broadband customers served at September 30, 2013, 47% received service over
Netia’s own access infrastructure as compared to 46% at September 30, 2012.

Netia’s fixed voice services. Netia estimates that its total fixed voice market share was approximately
19.0% in Q3 2013 versus 20.0% in Q3 2012. Due to competitive market conditions and Netia’s focus on
higher-value customers, Netia is concentrating on defending voice revenues and margins as opposed
to subscriber numbers. Netia’s voice subscriber base was 1,519,265 at September 30, 2013
as compared to 1,677,766 at September 30, 2012 and 1,550,812 at June 30, 2013. In total, Netia
recorded a net decrease of 31,547 voice subscribers during Q3 2013 versus 44,063 in Q2 2013.
The Company expects the number of fixed voice services to continue to decline, mainly in connection
with clients churning from traditional direct voice and WLR services. ARPU fell sequentially by 1 PLN to
a blended PLN 43, with the improvement in net additions coming mainly from falling churn rates.
Of the total voice customers served at September 30, 2013, 42% received service over Netia’s own
access infrastructure as compared to 39% at September 30, 2012.

Netia’s mobile services at September 30, 2013 were 28,063 for mobile broadband and 47,168 for mobile
voice as compared to, respectively, 32,758 and 62,043 services at September 30, 2012 and 28,906 and
51,955 services at June 30, 2013. Netia is not actively promoting mobile services, but maintains its
offering to provide competitive services to those customers looking for a convergent offering.

NGA network expansion. During Q3 2013 Netia continued to expand its NGA standard network, which
allows for providing, among others, high speed broadband and 3play services including IPTV and
streaming TV services adding 68,000 homes passed. As of September 30, 2013, Netia covered in total
1,240,000 households with its NGA networks, including approximately 888,000 homes passed with
VDSL copper networks, approximately 147,000 homes passed with passive optical networks (PON)
and approximately 205,000 homes passed with the fast Ethernet networks and fiber to the building
(FTTB). This represents sequential increases by approximately 60,000 homes passed with VDSL,
4,000 homes passed with PON and 4,000 homes passed with FTTB.
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Miroslaw Godlewski, Netia's President and CEO, commented: "In Q3 2013, Netia has made visible progress on several
operational fronts whilst once again increasing Adjusted EBITDA margins to record levels. We noted steady progress with
our on-network strategy in the Business-to-Consumer Segment (B2C) with TV net additions accelerating to over 10k in
Q3 2013 and the total base reaching 111k services, up 53% on the prior year. Demand for TV services fed through into
broadband results, with the on-net broadband base (Netia's own copper, Ethernet and fiber optic access networks) up
sequentially by almost 2k with an improving trend now firmly established after several quarters of net losses through
Q1 2013. Despite another quarter of stable broadband and WLR ARPUs, delivered by our value driven commercial
strategy, we were able to cut total RGU losses by 29% sequentially from 46k to 32k and the losses remain concentrated in
lower margin WLR services and in the B2C segment whilst Business-to-Business (B2B) RGUs continue to grow. With RGU
improvement resulting mainly from falling churn rates, we were able to deliver sequential progress in Adjusted EBITDA,
reporting PLN 144m for Q3 2013, up by 3% on Q2, and a record Adjusted EBITDA margin of 31.5%. Adjusted Operating
Free Cash Flow advanced to PLN 275m for nine months of 2013, 6% ahead of the prior year at the nine month stage as
both capex and opex continue to reflect strong progress from the Dialog and Crowley integrations.

Management is committed to accelerating sales and improving penetration rates of broadband and TV services on
Netia's own network of 2.9m homes passed. During Q3 2013we added 68k homes passed to our New Generation Access
(NGA) networks, which now reach1.2m homes passed. In parallel, we are working at full-speed on the integration of the
recently acquired cable TV network, which reaches in total around 450k homes in Warsaw and Krakow, into the Netia's
backbone network in preparation for launch of a 3-play commercial offering early next year. This week Netia launched an
exciting new TV service offering, allowing the customer to build a personally tailored TV service from blocks
of thematically grouped channels, that we believe gives Netia an important advantage in providing our customers
flexibility and value for money. This offering will be the cornerstone of our plan to significantly accelerate on-network TV
and broadband sales over the coming quarters and represents the tangible evidence of our newly rolled out brand claim:
‘GigaWolnos¢’ or ‘GigaFreedom’.

Being now well into Q4 2013, we today announce minor adjustments to our 2013 full year guidance, improving our RGU
forecast on the back of Q3's strong progress and holding Adjusted EBITDA and Adjusted Operating Free Cash Flow
(OpFCF) targets unchanged whilst slightly downgrading revenue guidance in the face of weakening low margin carrier
revenues. Looking ahead to 2014, it is clear to Management that further improvement in retention of the existing RGUs
base and faster investment in TV services and NGA infrastructure is necessary to support acceleration of on-network
services and stabilization of Netia's financial performance in the B2C Segment, whilst we look to continue to improve our
B2B Segment in what should be an improving economic environment. Netia continues to enjoy low leverage with a net
debt as at September 30, 2013 down to PLN 317m, just 0.58x 2013 Adjusted EBITDA guidance of PLN 550m.
This comfortable financial position should enable us to continue investing in our networks and services whilst
maintaining our stated policy of distributing PLN 0.42 per share from 2014 onwards while, in parallel, we continue to
monitor the market for exceptional M&A opportunities to add value to the business.”

Jon Eastick, Netia's CFO, commented: “Netia's Q3 2013 financial results once again underlined the resilient nature of our
B2B and B2C businesses as we were able to advance Adjusted EBITDA by 3% sequentially to PLN 144m despite a further
4% slide in sequential revenues to PLN 457m. A third and final cut in mobile termination rates (MTRs) to PLN 0.0429 from
July 1, 2013 contributed approximately 43% of the PLN 20m sequential revenue decline, with a minimal profit impact
as interconnect costs fell in line. Excluding the deflationary impact of MTRs on revenues, the remainder of the 11% year on
year revenue decline to PLN 1,425m after nine months of 2013 is almost completely related to a 6% fall in services (RGUs),
concentrated in B2C services and particularly in WLR fixed voice services. Q3 saw substantial progress with a 29%
sequential fall in the number of services lost whilst WLR and broadband ARPUs remained stable as we look to maintain
the value of our customer base in the face of fierce competition. With incremental quarterly improvement in on-net
broadband and TV net adds and an exciting new TV offering launched for the key fourth quarter, we remain focused on
further significant reductions in the rate of contraction of the customer base as a whole while we aim to grow
the business over Netia's own network where margins are traditionally highest.

Given that this encouraging improvement in customer statistics has come through later in the year than we had
originally planned, it is now clear that 2014 must necessarily be another year of contracting revenues and margins.
Direct sales margin must fall with declining year-on-year average customer numbers, while aggressive growth targets for
on-network services and the launch of services over our newly acquired cable television network require higher spending
on customer acquisition than those incurred in 2013. Moreover, with most of the Dialog and Crowley integration projects
now completed, the incremental year on year contribution to a falling cost base will be lower in 2014 than was the case
this year. However, based on the promising results in areas of Netia's network already upgraded to NGA standard and
consistently improving performance of our TV services, Management is convinced that further and faster investment in
network upgrades and TV services is key to our objective of early stabilization of the B2C segment. For this reason we
currently put our long term plans "under review" and expect to update our medium term strategic financial goals along
with announcing results for Q4 and 2013 full year.

Lower costs of restructuring, presented as adjustments to EBITDA, lower depreciation charges and lower interest costs on
the falling net debt position (just 0.58x Adjusted EBITDA guidance for 2013 as at September 30, 2013) combined to
increase Netia's YTD net profit by 69% year-on-year to PLN 35.8m. Subject to results of the annual impairment test of
goodwill, Netia should finish 2013 with a positive net financial result.”
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2 Operational review

2.1 BROADBAND, TV & MOBILE SERVICES

TV and content services. Netia offers its customers TV services branded as ‘Telewizja Osobista’ (Personal
Television). The offering includes a proprietary set-top box - the ‘Netia Player’, which provides access to paid
digital TV services provided over IP based protocols in multicast and unicast, quick and easy access to popular
internet services or personal multimedia over the TV screen as well as video-on-demand (VOD) content libraries
such as Ipla, Kinoplex and HBO GO.

Netia is constantly working to expand the number of its content partners. In Q3 2013 the TV offering in the
basic ‘Comfort’ package was extended to include Canal+ thematic channels such as Domo+ HD, Kuchnia + HD,
Teletoon/Hyper + HD and Planete+ HD.

In early October 2013 Netia introduced a new communications platform and a new brand claim ‘GigaWolnos¢’
(GigaFreedom). The Company intends to focus its communications with the market on emotions and on
moments of enlarged freedom in particular, aiming to associate this feeling with Netia’s products and services.
The new brand claim is a natural progression from the previous ‘Wolnos¢ Wyboru' (Freedom of Choice).
The first advertising campaign under the new communications platform was launched in October 2013 with
respect to Netia’s Personal Television services.

On November 4, 2013 Netia introduced an innovative offering of its TV services, which allows a customer to
tailor freely his/her own Personal Television from more than a dozen thematic options available and over 170
channels, including 56 HD channels. During the first month, a customer has access to all TV packages
at the minimum monthly fee of PLN 35. Thereafter, a customer may choose TV packages meeting his/her
interest within one of five monthly fee plans ranging between PLN 35 and PLN 160. The newly launched
TV offering is unified in terms of available packages and channels across the various TV transmission
technologies deployed by Netia. Management believes this new offering will prove very attractive to potential
customers and contribute to acceleration in TV services uptake over the coming quarters.

The number of active TV services in Netia grew to 111,358 as at September 30, 2013 up by 53% from 72,805
as at September 30, 2012 and by 10% from 100,879 as at June 30, 2013.

Number of TV services (k) Q32012 Q42012 Q12013 ‘ Q22013 Q32013

Total 72.8 79.3 91.2 100.9 1113

Netia added 10,479 TV services net in Q3 2013 as compared to 9,642 services added in Q2 2013. The net
additions reflect the sales of smooth streaming-based TV, which is available over a wider footprint than IPTV
and was introduced commercially in Q3 2012.

TV ARPU was PLN 37 in Q3 2013 as compared to PLN 42 in Q3 2012 and PLN 38 in Q2 2013. The ARPU decline
reflects the increasing share of the narrower and cheaper smooth streaming offer in the service mix relative to
IPTV based services. As the newest TV offering has identical content over both streaming and IPTV,
an improvement in ARPU trend is expected in 2014.

Broadband services totalled 854,165 at September 30, 2013, down by 4% from 888,698 at September 30, 2012
and by 1% from 859,807 at June 30, 2013.

Netia provides its broadband services using the following technologies:

bmagggr’ge;g:ts 0 Q312 Q412 Q113 Q213 Q313

xDSL, FastEthernet and PON over own
network 387.6 3825 381.1 381.3 382.9

incl. Traditional networks (PON, VDSL, ADSL) 262.6 261.5 263.1 266.1 271.2

incl. acquired Ethernet Companies 125.0 121.0 118.0 115.2 111.7
WiMAX Internet 17.2 17.9 17.1 16.5 16.0
LLU 184.6 182.7 178.4 1754 1725
Bitstream access 299.3 291.6 289.5 286.5 282.8
Total 888.7 874.8 866.1 859.7 854.2
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Broadband services net decrease totalled 5,543 during Q3 2013 as compared to 6,369 in Q2 2013.
There were no additions from Ethernet network acquisitions in both Q3 2013 and Q2 2013.

Slower fixed broadband market growth and increased price competition on broadband products from both
the incumbent and cable TV operators has eliminated Netia’s retail price advantage on Tplay BSA services
and reduced gross additions run rates and increased churn rates across the broadband portfolio.
In 2013 Netia is focusing on sales of its on-net products, including on-net broadband services. In Q3 2013
the Company recorded a net increase of 1,677 additions on its own broadband networks (excluding WiMAX
Internet) with growth of 5,129 on PON and copper networks. While local Ethernet companies contracted net by
3,452 services in Q3 2013, Management is observing encouraging organic sales performance on the NGA
upgraded part of the Ethernet networks and is evaluating opportunities to accelerate the upgrade program
beyond the additional 54,000 HPs currently being rolled out.

Broadband ARPU was PLN 56 in Q3 2013 as compared to PLN 56 in Q3 2012 and PLN 56 in Q2 2013.
Netia’s conservative pricing policy and focus on higher value customer segments has resulted in a satisfactory
ARPU performance over the past year, despite deep price cuts introduced by some of Netia’s competitors.

Broadband SAC was PLN 187 as compared to PLN 178 in Q2 2013 and PLN 166 in Q1 2013.

Acquisitions of local Ethernet network operators. As of September 30, 2013, Netia’s Ethernet networks provided
broadband access to a total of 111,718 mostly residential customers as compared to 115,170 customers
at June 30, 2013 and 124,971 customers at September 30, 2012, with approximately 621,000 homes passed.
Despite continuing organic net disconnections on the Ethernet network as a whole, Management is observing
encouraging organic sales performance on NGA upgraded Ethernet networks and is evaluating opportunities to
accelerate the upgrade program 2013/2014. Netia is currently focused on upgrading Ethernet networks already
acquired and therefore will likely acquire new networks at a much slower pace than seen in the past, if at all.

NGA network development. As at September 30, 2013, Netia covered in total 1,240,000 households with its NGA
networks, including 147,000 PON HPs, 888,000 VDSL HPs and 205,000 Ethernet FTTB HPs. During Q3 2013 Netia
expanded its NGA coverage by approximately 68,000 HPs (being 60,000 VDSL HPs, 4,000 PON HPs and
4,000 FTTB HPs). Moreover, Netia covered a further 181,000 IPTV ready HPs within its network coverage based
on ADSL2+ technology. Combined with NGA ready HPs, all of which can deliver IPTV services, Netia had
1,421,000 IPTV ready HPs in its proprietary network coverage.

Netia has advanced plans to expand its NGA coverage by another 475,000 or more HPs inclusive of the recent
acquisition of cable networks from UPC Polska. Once all upgrade projects are completed, Netia expects to cover
in total approximately 1,715,000 NGA HPs which can be reached with 3play service bundles (IPTV + fixed NGA
broadband + fixed voice). Furthermore, Netia has introduced smooth streaming technology, which expands the
availability of its 3play bundle offer onto networks where line speeds are too slow to support IPTV and,
potentially in the future, to homes where Netia does not provide the broadband connection. Management
is presently focusing on optimizing sales, provisioning and maintenance processes around TV services in
addition to constant development of the content offering and service functionalities.

Mobile services. Mobile broadband customer base totalled 28,063 at September 30, 2013 as compared to 32,758
at September 30, 2012 and 28,906 at June 30, 2013. Mobile broadband ARPU was PLN 27 in Q3 2013
as compared to PLN 27 in Q3 2012 and PLN 28 in Q2 2013. Mobile voice services totalled 47,168
at September 30, 2013 as compared to 62,043 at September 30, 2012 and 51,955 at June 30, 2013.
Mobile voice ARPU was PLN 28 in Q3 2013 as compared to PLN 27 in Q3 2012 and PLN 27 in Q2 2013.
Mobile broadband has similar economics to BSA services whilst mobile voice has benefited from improved
terms of MVNO agreements with partners P4 and Polkomtel.

Number of mobile services (k) Q32012 Q42012 Q12013 Q22013 Q32013
Mobile data 32.8 30.3 29.3 28.9 28.1
Mobile voice 62.0 60.2 56.4 52.0 47.2
Total 94.8 90.5 85.7 80.9 75.2
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2.2 VOICE
2.2.1 Own network, WLR & LLU

Voice lines totalled 1,519,265 at September 30, 2013 as compared to 1,677,766 at September 30, 2012 and
1,550,812 at June 30, 2013. In Q3 2013 Netia recorded a net decrease of 31,547 voice lines versus 44,063 voice
lines in Q2 2013 and 36,370 voice lines in 3Q 2012. The Company expects the number of fixed voice lines to
continue to decline, mainly due to clients churning from traditional direct voice and WLR services.

The aggressive price competition from other providers on the market together with substitution from mobile
and migrations to voice bundled with cable TV, has been putting pressure on the fixed voice subscriber base
whilst Netia has been targeting higher ARPU customers and upselling unlimited fixed-line national call bundles
in order to attract higher value customers. This policy is supporting ARPUs whilst substantial progress on
customer churn in Q3 2013 led to a sequential 28% fall in net voice lines lost.

Netia is steadily growing its base of relatively low cost VoIP customers, principally in the business segments or
over LLU and Ethernet to residential customers. Over time, the Company expects to gradually reduce its
reliance on traditional switched telephony, thereby reducing its cost base.

The net decline during Q3 2013 in services was 1% on LLU voice over IP services and 4% on lower margin WLR
services while higher margin own network services remained stable sequentially.

Netia provides its voice services through the following types of access:

Number of fixed voice lines (k) Q22012 Q32012 Q42012 Q12013 Q22013 Q32013

Traditional direct voice 578.2 563.7 553.3 545.1 5374
Incl. ISDN 233.9 237.0 236.6 2354 235.3
Incl. Legacy wireless 44.4 44.8 45.1 42.9 42.5

Voice over IP (excl. LLU) 53.0 69.3 74.6 80.0 86.6

WiMAX voice 15.0 14.7 13.8 13.2 12.6

Own network voice lines 646.2 647.8 641.7 638.3 636.6

WLR 903.8 869.2 8289 789.0 760.5

LLU voice over IP 127.7 126.9 1243 1235 122.2

Total 1,677.8 1,643.9 1,594.9 1,550.8 1,519.3

Voice ARPU per WLR line was PLN 45 in Q3 2013 as compared to PLN 45 in Q3 2012 and PLN 45 in Q2 2013.

Voice ARPU per Netia network subscriber line was PLN 40 in Q3 2013 as compared to PLN 45 in Q3 2012 and PLN
42 in Q2 2013. The fall reflects more aggressive defence of the customer base than on WLR, aggressively priced
voice over IP services to business customers and deep discounts given when voice is bundled in 3play.

Blended voice ARPU was PLN 43 in Q3 2013 as compared to PLN 46 in Q3 2012 and PLN 44 in Q2 2013.

2.2.2 Indirect voice

CPS lines (carrier pre selection) totalled 57,008 at September 30, 2013 as compared to 65,249
at September 30, 2012 and 58,358 at June 30, 2013. Netia is focused on the conversion of CPS customers to WLR
and is not actively acquiring new CPS customers. CPS clients are not counted in the total voice subscriber base
of 1,519,265 clients as at September 30, 2013.

Indirect voice ARPU per CPS line was PLN 26 in Q3 2013 as compared to PLN 42 in Q3 2012 and PLN 28 in Q2 2013.
Tariff reductions, reduced call volumes and conversion of higher ARPU customers to Netia’s WLR or LLU offers
are responsible for the progressive ARPU decline.
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2.3 OTHER

Headcount was 2,012 at September 30, 2013, compared to 2,240 at September 30, 2012 and 2,012
at June 30, 2013. Active headcount was 1,930 at September 30, 2013 versus 2,144 at September 30, 2012
and 1,948 at June 30, 2013.

The movement in headcount can be analyzed as follows:

Active Total

Headcount at September 30, 2012 2,144 2,240

Employees acquired in Ethernet acquisitions since September 30, 2012 - -

Net headcount reductions since September 30, 2012 (214) (228)

Headcount at September 30,2013 1,930 2,012

Capital investment additions

Capital investment additions (PLN'M) \YTD 2012 YTD2013 \Change% \ Q22013 Q32013 Change %

Existing network and IT 68.0 714 5% 26.6 26.2 -2%
Broadband networks 50.9 52.6 3% 16.3 20.8 28%
CPE broadband (mainly capitalised

Netia Spot routers) 19.7 15.1 -23% 4.8 3.8 -21%
IPTV (incl. dedicated CPE - Netia Player) 19.3 12.4 -36% 0.8 8.8 1000%
CDN integration 9.0 13.0 45% 6.2 43 -31%
Total 166.9 164.5 -1% 54.7 63.9 17%
Dialog group and Crowley' 35.7 na na na na na
Total 202.6 164.5 -19% 54.7 63.9 17%

1 Starting from Q1 2013, the capital investments of the Dialog group and Crowley, which were acquired by Netia in December 2011, were fully
integrated with other capital investment categories.

Capital investment in existing network and IT reflect extension of transmission network capacity to activate new
business customers. Investments in broadband networks include mainly NGA development and upgrades for
residential clients and works on integrating with Netia’s broadband network the cable networks in Warsaw and
Krakow, which were acquired from UPC Polska in May 2013. Year-on-year lower purchases of Netia Players
reflect activations from existing stocks while the sequential increase in the category results from new supplies
made in connection with developing TV services. Following the full integration of the Dialog and Crowley
businesses into New Netia, capital investment necessary to support those acquired networks is included with
the other capital investment categories. The reduced capital investment year-on-year reflects tighter control
over projects in the newly acquired businesses, purchasing synergies and slower volume growth requirements.
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3 Other Highlights

Integration of Netia, Dialog Group and Crowley into New Netia Group. In December 2011 Netia acquired 100%
stakes in Telefonia Dialog SA (“Dialog”, currently Telefonia Dialog Sp. z 0.0.) and Crowley Data Poland Sp. z o.0.
(“Crowley”, currently merged into Netia). Both acquisitions, which transform Netia into a sizable European altnet
with approximately 2.6m unique services, are in line with its Strategy 2020 announced in early 2011 and are
expected to further strengthen the Company’s market position in all four customer segments, leveraging
Dialog’s and Crowley’s network assets, customer base and operating resources. In particular, the acquisitions
are expected to facilitate the development of new generation broadband and TV services delivered through
the NGA roll-out and deliver extensive operational synergies.

Completed and on-going integration projects have delivered cumulative synergies over seven quarters in
the amount of PLN 183.3m at the Adjusted EBITDA level and PLN 39.9m from capital investments through
September 30, 2013. The cumulative synergies achieved during nine months of 2013 reached PLN 107.1m and
PLN 18.1m, respectively. From a total of well over 100 projects, over 90 Adjusted EBITDA level synergy initiatives
and 40 Capex synergy initiatives have been completed. Total reorganization costs recorded in the nine months
of 2013 amounted to PLN 8.6m (out of which PLN 2.8m related to the employment restructuring program and
PLN 5.8m related to integration costs).

This comprehensive integration project which is expected to create a larger, more efficient and more
competitive New Netia is progressing smoothly. Senior management is confident that synergy targets will be
achieved with the final projects, mainly related to IT platform migrations, being concluded in Q12014
Completion of this and other open projects during the course of 2013 is planned to grow the base of delivered
operational synergies from PLN 76.2m in 2012 to PLN 115m in 2013 and PLN 120m in 2014 with a further
PLN 10m in recurring capex synergies, with changes to the Dialog Group’s investment strategy expected
to yield further reductions in capex run-rates.

Financing. On September 30, 2013, Netia had PLN 130.9m in cash and short term deposits and PLN 448.1m in
total debt and accrued interest as compared to PLN 124.4m and PLN 522.9m, respectively, on June 30, 2013.
The debt outstanding on September 30, 2013 comprised of principal and interest on a five-year senior debt
facility drawn to acquire Dialog group. Debt at June 30, 2013 comprised PLN 447.2m for the same purpose,
a revolving facility of PLN 50.2m to partly finance the Dialog acquisition and an overdraft facility of PLN 25.5m.
Accordingly, Netia Group’s net debt at September 30, 2013 was PLN 317.2m versus PLN 398.5m at June 30, 2013
and net debt to the Adjusted EBITDA forecast for 2013 of PLN 550m amounted to 0.58x.

On June 20, 2013 Netia extended the long-term loan facility by an additional tranche of PLN 200.0m, designated
for the financing of capital expenditures and operating expenses of the Netia Group and for payments to
shareholders of the Company. None of these new funds have been drawn, but are available until
December 20, 2014. Moreover, in July 2013 Netia repaid and cancelled the PLN 50.0m revolving facility option.

Financial covenants agreed as part of the loan facility with the consortium of banks signed in September 2011
are such that further funds may be raised to finance further acquisitions.

Registration of a decrease in Netia's share capital. On October 24, 2013 the court registered the redemption of
38.4m treasury shares of Netia, which was adopted by the Company’s annual shareholders meeting
on June 28, 2013. The redeemed shares were acquired by the Company in relation to various tranches of the
Company’s buy-back program adopted by Netia’s general shareholders meeting in June 2011 and completed in
May 2013 to acquire and redeem up to 12.5% of the Company’s share capital utilizing assigned funds totaling
up to PLN 350.0m. As a result of this redemption, Netia’s outstanding share capital fell to 347.9m shares.

New distribution policy. As previously announced, while remaining interested in a number of potential
acquisition targets, Netia Management presently anticipates no likely short-term transactions and therefore
targets to facilitate payments to shareholders through either dividends or offers to purchase shares directed to
all shareholders or capital redemptions, depending on the evolution of distributable reserves in Netia SA, which
stood at PLN 325.7m at September 30, 2013 and represent the key constraint on future distributions.
Based on its free cash flow projections, Management estimates that the Company may distribute up to
PLN 145m from 2014 onwards (pro forma PLN 0.42 per outstanding share) with some scope to moderately
increase payments over time whilst allowing debt leverage to increase towards 1.0x Adjusted EBITDA over the
medium term.

In 2013 the Company returned to its shareholders PLN 128.1m (a Proforma equivalent of PLN 0.35 per
outstanding share) through the buy-back of 4.15% of the Company’s share capital.
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Disputed corporate income tax (CIT) for 2003. On October 10, 2013, given that previously the Supreme
Administrative Court had upheld the cassation appeal brought by the Company, the Voivodship Administrative
Court in Warsaw reconsidered the case and delivered a judgment (the “Judgment”) on the decision
(the “Decision”) of the Director of the Tax Chamber in Warsaw (the “Tax Chamber Director”), pursuant to which
Netia’s corporate income tax (“CIT”) due for the year 2003 was established at PLN 34.2 million plus penalty
interest of approximately PLN 25.3m. The Decision was in turn a result of Netia’s appeal of a decision of the
Director of the Tax Control Office in Warsaw (the “UKS Director”) pursuant to which Netia’s CIT due for the year
2003 was assessed at PLN 58.7m plus penalty interest amounting to PLN 41.3m.

In the Judgment, the Voivodship Administrative Court annulled the Decision in its entirety. As a result,
the Tax Chamber Director is now required to reconsider its Decision in the Company’s appeal against
the decision of the UKS Director, taking into account the legal assessment and recommendations contained
in the judgments of the Voivodship Administrative Court and the Supreme Administrative Court as to how to
proceed with the matter.

The Voivodship Administrative Court’s judgment is not final. Both the Company and the Tax Chamber Director
are entitled to lodge a cassation appeal to the Supreme Administrative Court and the parties are awaiting
the written justification to the Judgment.

Accordingly, the ruling of the Voivodship Administrative Court represents a further step towards a potentially
favorable conclusion of the dispute for Netia. Following the receipt of part of the amount of the tax paid by
the Company from the fiscal authorities, Netia continues to seek the recovery of the remaining PLN 51.9m,
with interest. However, it is not clear to the Management what steps the tax authorities may decide to take
to defend their position and therefore it is not clear how long it may take for proceedings to be finalised.

In May 2013 Netia acquired from UPC Polska a part of former Aster cable operator’s network, which was classified
for resale according to the decision of the President of the Office of Competition and Consumer Protection
(UOKiK) as of September 5, 2011 approving the acquisition of Aster cable operator by UPC Polska.
Netia purchased from UPC Polska and UPC Poland Holding BV 100% of shares in Centrina Sp. z 0.0. and
Dianthus Sp. z 0.0., which own cable networks in Warsaw and Krakow reaching a total of 446,000 homes passed.
The transaction has been treated as a purchase of network assets and related liabilities with a net valuation of
PLN 5.8m. Simultaneously, UPC Polska concluded with Centrina and Dianthus a 12-month network rental
agreement in order to ensure service continuity to its customers during a transition period. Total consideration
payable to Netia Group for this network rental amounts to PLN 4.5m. Moreover, Netia will receive discounts on
certain ongoing commercial agreements between the Netia Group and UPC Polska. These discounts are
estimated to amount to PLN 16.4m and will be recognized as they are received.

Netia is not gaining any retail customers, but the transaction increases the reach of Netia’s proprietary network
by 18% to 2.9 million households and allows the Company to strengthen its infrastructural market position in
these regions of the Residential market segment where, until now, it did not hold a strong footprint.
The acquisition is the next important step in the execution of Netia’s strategy, which is based on developing
on-line solutions focusing on the Company’s own networks and may prove an excellent base for extracting
synergies from future consolidation activities, not pursued before by Netia in this market segment.

Netia has begun works on connecting the cable network to its backbone network, defining the to-be service
offering and procuring necessary network equipment and set-top boxes. The Group is targeting a commercial
launchin early 2014.

New brand claim ‘GigaWolnos¢’ (GigaFreedom). In early October 2013 Netia introduced a new communications
platform and a new brand claim ‘GigaWolno$¢' (GigaFreedom). The Company intends to focus its
communications with the market on emotions and on moments of enlarged freedom in particular, aiming to
associate this feeling with Netia’s products and services. The new brand claim is a natural progression from the
previous ‘Wolno$¢ Wyboru' (Freedom of Choice). The first advertising campaign under the new
communications platform was launched in October 2013 with respect to Netia’s Personal Television services.

Netia shares became a component of the new indices WIG30 and WIG30TR, which include the 30 largest and most
liquid companies on the Warsaw Stock Exchange’s Main Market. Warsaw Stock Exchange started publishing
new WIG30 and WIG30TR indices as of 23 September 2013. WIG30 is a price index, which means that its
calculation includes only the prices of transactions in its stocks. WIG30TR, on the other hand, is a total return
index and is calculated not only on the basis of the prices of transactions in its stocks but also on returns on
dividends and pre-emptive rights. The composition of the WIG30 reflects 13 sectors according to the Warsaw
Stock Exchange’s classification.
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4Sails. In Q2 2013 Netia continued works on an internal project ‘4Sails’ aimed at reviewing sales force operations
to fully exploit opportunities arising from the Telefonia Dialog and Crowley Data Poland acquisitions.
From July 2013 Netia reorganized its operating segments into two main divisions: B2B (comprising the previous
Corporate and Carrier segments and the SME sub-segment) and B2C (comprising the previous Residential
segment and SOHO sub-segment). The financial reporting according to the new segments was fully introduced
from Q3 2013. The Company has introduced the ‘Acquire, Grow and Retain’ strategy for managing its B2B
division and is preparing for its implementation in the B2C division. New IT applications have been
implemented in the B2C division to measure sales efficiency and better manage the sales channels and the
Company introduced a new set of KPIs defined for the B2C division. Among other initiatives, a new process of
implementing the products and sales offerings has been defined and approved, with particular focus on quality
of implementation, product positioning and specific for each offering KPIs and sales targets. A new partnership
program for external sales partners has been launched, including the communications and measurement of
KPIs dedicated to sales partners. Trainings schedules and functional competencies for the sales force have been
prepared. The strategy for e-commerce has been approved.

PricewaterhouseCoopers Sp. z 0.0. was selected for auditing Netia’s stand-alone and Netia Group’s consolidated
financial statements for four consecutive years 2014-2017. Ernst & Young Audyt Polska spétka z ograniczong
odpowiedzialnoscig spo6tka komandytowa (previously Ernst & Young Audit Sp. z 0.0.) had been the Group’s
auditor since 2007 and is being rotated out of the roll after seven years in accordance with Netia Group policy.
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4 Updated guidance for FY2013, medium-term Strategic Financial
Goals under review

Netia is revising its 2013 guidance as published previously (see Netia’s current reports no. 109/2012 dated
December 20, 2012 and no. 34/2013 dated August 8, 2013).

Having observed a significant slowdown in RGU losses from 46k in Q2 2013 to 32k in Q3 2013, together with
TV service net additions running at 10k in Q3 2013 and on-net broadband registering positive net additions
during Q3 2013, Management is making minor modifications to its guidance for 2013. The full year net ending
RGU guidance is being revised upwards to 2,540k from 2,525k. Revenue guidance is being revised down to
PLN 1,875m from PLN 1,900m and Adjusted EBIT guidance is being revised up to PLN 110m. Adjusted EBITDA,
Adjusted operating free cash flow and capex guidance remain unchanged at PLN 550m, PLN 325m and PLN
225m, respectively.

Full updated guidance for 2013 is set out below:

FY2013 Guidance Previous \ Updated
Number of services (RGUs) (“000) 2,525 2,540
Revenues (PLN m) 1,900 1,875
Adjusted EBITDA (PLN m) 550 550
Adjusted EBITDA margin (%) 28.9% 29.3%
Adjusted EBIT (PLN m) 100 110
Capital investments (excl. M&A and integration capex) (PLN m) 225 225
Capital investments (excl. M&A and integration capex) to sales (%) 11.8% 12.0%
Adjusted operating free cash flow (Adj. OpFCF)'(PLN m) 325 325

1 Adjusted EBITDA less Capital Investments excluding Dialog and Crowley integration related capex and Ethernet acquisitions

The above guidance excludes the impact of one-off integration costs and one-off integration capital
investments, estimated at up to PLN 10 million and up to PLN 35 million, respectively.

Observing positive momentum on TV and NGA investments while off-net services continue to decline,
Management has concluded that it must accelerate investment in 2014 and the medium-term in order to
stabilise the Netia Group’s financial results in the B2C segment.

The Group’s published medium-term strategic financial objectives are therefore under review pending the
conclusion of on-going planning activities for 2014 and the medium-term and Management currently expects
to be able to update these objectives by the time of publishing Q4 2013 results, early in 2014.
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Consolidated Financial Information

Please note that following the reorganisation of its sales channels structure as part of the 4Sails project (see section 3
Other Highlights), with effect from Q3 2013 Netia is modifying its segment reporting to comprise two main segments,
Business to Consumer (B2C) and Business to Business (B2B). Pursuant to this change, the previous SOHO/SME
segment has been split such that SOHO becomes a sub-segment of B2C and SME part of the Business sub- segment of
B2B. Accordingly, segment reporting of B2C and B2B segments now includes sub-segments as follows: B2C (Home),
B2C (SOHQ), B2B (Business) and B2B (Carrier). For comparative purposes, KPIs and results have been prepared
retrospectively for H1 2013 and FY 2012.

Please also refer to our financial statements for the nine-month period ended September 30, 2013.

2013 Year-to-Date vs. 2012 Year-to-Date

Revenue decreased by 11% YoY to PLN 1,425.3m for the nine-month period ended September 30, 2013 from
PLN 1,601.8m for the same period in 2012. The B2C operating segment decreased by 12% or PLN 115.2m and
the B2B segment by 10% or PLN 61.3m. The decline in revenues was driven by a 6% YoY decline in services
provided (RGUs) and by falls in mobile termination rates (MTRs) which contributed approximately one third
of the revenue decline. RGU declines continued to be concentrated in the B2C (Home) sub-segment and in fixed
voice services and lower margin WLR services in particular. The proportion of RGUs delivered on-network has
increased from 41% to 45% in the twelve months to September 30, 2013.

Telecommunications revenue decreased by 11% YoY to PLN 1,418.4m in the first nine months of 2013 from
PLN 1,594.8m in the prior nine-month period, driven by a 14% or PLN 101.8m decrease in direct voice revenue
to PLN 619.1m from PLN 720.9m in year-to-date 2012, associated with the decrease in the voice subscriber base
and the drop in the number of WLR services in particular. Data revenue decreased by 5% or PLN 31.2m to PLN
545.4m from PLN 576.7m in the same period of 2012, mainly due to the lower number of BSA services.
Revenues from interconnect and carrier services combined were down by 20% to PLN 148.7m from PLN 185.0m
in nine months of 2012 following the introduction of lower MTRs in July 2012 and again in January 2013 and
July 2013. Indirect voice services (CPS) revenue decreased by 46% or PLN 12.7m as a result of decreasing
customer numbers and falling ARPUs. Other telecommunications revenue, which include TV and mobile
services, increased between the compared periods by 7% or PLN 5.7m to PLN 90.1m in the first nine months
of 2013 from PLN 84.4m in the same period of 2012 and represented 6% of total revenue versus 5% in the prior
year period. Direct voice revenue as a share of total telecommunications revenue declined YoY from 45%
to 44% and data revenue increased over the same period from 36% to 38%.

Cost of sales decreased by 15% YoY to PLN 952.5m from PLN 1,120.8m for the nine-month period ended
September 30, 2012 and represented 67% of total revenue as compared to 70% in the prior year period.
Lower interconnection costs following cuts to MTRs, a relatively faster decline in off-net services and synergies
from Dialog Group and Crowley integration were the main drivers of the decreasing share of costs in relation
to revenue.

Interconnection charges decreased by 31% to PLN 159.4m in the first nine months of 2013 as compared to
PLN 231.4m for the same period of 2012, due to falling MTRs.

Network operations and maintenance cost decreased by 8% to PLN 446.9m from PLN 487.1m for the prior year
period due to synergies from Dialog Group and Crowley integration and less off-net RGUs, partly offset by
an increase in outsourced maintenance costs after transferring Dialog and Crowley network maintenance
to Ericsson.

Depreciation _and amortization related to cost of sales decreased by 9% to PLN 269.5m as compared to
PLN 296.2m for the nine-month period ended September 30, 2012 following the reassessment of useful lives of
the Netia Group’s fixed assets in Q1 2013, resulting in reduction of depreciation rates.

Taxes, frequency fees and other expenses decreased by 21% to PLN 47.3m in year-to-date 2013 as compared to
PLN 60.2m for year-to-date 2012, due to synergies from Dialog Group and Crowley integration.

Salaries _and benefits related to the cost of sales decreased by 29% to PLN 24.1m from PLN 34.1m for
the nine-month period ended September 30, 2012 following the headcount reduction process started in
June 2012 in connection with the integration of Netia, Dialog Group and Crowley into the New Netia Group and
the transfer of Dialog and Crowley maintenance staff to Ericsson in September 2012.

Gross profit for the nine-month period ended September 30, 2013 was PLN 472.7m as compared to PLN 481.0m
for the corresponding period of 2012, a drop of just 2% despite revenue falling by 11%. Gross profit margin was
33.2% for year-to-date 2013 and 30.0% for year-to-date 2012. Increasing share of revenue from higher margin
own-network services as well as synergies from the Dialog Group and Crowley integration, together with lower
MTRs and lower depreciation charges mentioned above, are responsible for the improving percentage gross
margin achieved.

13
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Selling and distribution costs decreased by 9% YoY to PLN 270.5m from PLN 297.5m for the same period last year
and represented 19% of total revenue in both compared periods. Synergies from Dialog Group and Crowley
integration together with lower direct acquisition costs from fewer gross additions were the main drivers of the
decreasing costs.

Billing, mailing and logistics costs decreased by 35% YoY to PLN 21.1m from PLN 32.3m while the average
number of RGUs served fell only by 6% between the two year-to-date periods due to integration synergies.

Outsourced customer service cost decreased by 48% YoY to PLN 12.0m from PLN 23.2m due to extracting
integration synergies and increased use of internal customer care resources.

Depreciation and amortization related to selling and distribution cost decreased by 14% to PLN 39.5m from
PLN 45.8m in the first nine months of 2012 following the full amortization of certain intangible assets related to
computer software and telecommunications licenses.

Third party commissions decreased by 17% YoY to PLN 17.9m from PLN 21.6m due to lower gross additions,
particularly in voice services.

Impairment of receivables was higher by 39% and PLN 3.7m as the prior year period benefited from a one-off
adjustment to the debt provision to reflect improved recovery rates. Provisions for doubtful debts for nine
months of 2013 are nevertheless running at a moderate 0.9% of sales, despite the relatively poor economic
environment.

Other expenses related to selling and distribution were higher by 29% and PLN 11.6m mainly on increased cost
of TV content for a 53% higher base of TV customers.

Advertising and promotion cost remained broadly stable between the periods at PLN 24.5m for nine months of
2013 as compared to PLN 24.3m for the nine months of 2012.

General and administration costs decreased by 17% YoY to PLN 129.6m from PLN 156.5m for year-to-date 2012
and represented 9% of total revenue versus 10% for the first nine months of 2012. Synergies from Dialog Group
and Crowley integration were the main drivers of the cost decrease.

Salaries and benefits related to general administration cost decreased by 17% to PLN 59.4m from PLN 72.0m
in year-to-date 2012, reflecting mainly the headcount optimization process conducted in 2012 in connection
with the Dialog Group and Crowley integration into the Netia group.

Other costs related to general administration cost decreased by 31% to PLN 17.8m from PLN 26.0m in the nine-
month period ended September 30, 2012, due to significantly lower integration costs as the scale of the project
is reduced with most synergy initiatives now completed.

Office and car maintenance costs decreased by 24% or PLN 3.3m between the periods due to extraction of
integration synergies.

Electronic data processing cost increased by 33% or PLN 2.9m in connection with the on-going integration
projects such as migration of Dialog’s and Crowley’s customer bases to Netia.

Other income, net of other expenses fell by 54% or PLN 7.9m mainly due to a decrease in reminder fees and
penalties charged by Netia Group.

Other gains/(losses), net increased by 164% or PLN 4,5m on gain on sale of impaired receivables .

Adjusted EBITDA was PLN 426.7m, down by 4% from PLN 446.6m for the nine-month period ended
September 30, 2012 as lower revenue was offset by higher percentage gross margins and lower SG&A
expenses. Adjusted EBITDA margin was 29.9% as compared to 27.9% in the prior year period. Higher Adjusted
EBITDA margin reflects Dialog Group and Crowley integration and synergies and lower base of both revenue
and cost from MTR reductions, partially offset by falling gross profits from contracting voice services.
Going forward into Q4 2013, Netia expects the Adjusted EBITDA margin to decline towards 26-27% due to
higher advertising and seasonal increases in gross additions.

Including the Dialog Group and Crowley integration costs of PLN 5.8m in year-to-date 2013 and PLN 16.5m in
year-to-date 2012, restructuring costs of PLN 2.8m in year-to-date 2013 and PLN 21.7m in year-to-date 2012,
impairment charge of PLN 0.4m recorded in year-to-date 2013, a decrease in provision for universal service
obligation of PLN 0.2m recorded in year-to-date 2013 and the costs of M&A projects of PLN 0.2m in year-to-date
2013 and PLN 1.0m in year-to-date 2012, EBITDA was PLN 417.5m for the nine-month period ended
September 30, 2013 as compared to PLN 407.4m for the prior year period. EBITDA margin was 29.3%
as compared to 25.4% for the nine-month period ended September 30, 2012.
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Depreciation and amortization was PLN 331.0m, a decrease of 9% YoY as compared to PLN 363.2m in the first
nine months of 2012. Following a comprehensive review of the useful lives of Netia’s network assets, the useful
economic lives of certain existing network assets, in particular telecommunications equipment, have been
extended with effect from January 1, 2013 whilst certain other assets are now fully depreciated.

Operating profit (EBIT) was PLN 86.5m as compared to an operating profit of PLN 44.2m for the nine-month
period ended September 30, 2012. Excluding unusual costs described above of PLN 9.1m in year-to-date 2013
and PLN 39.2m in year-to-date 2012, Adjusted EBIT was PLN 95.8m for the first nine months of 2013 versus
PLN 83.4m for the same period of 2012.

Net financial cost was PLN 23.2m as compared to net financial cost of PLN 33.4m for the prior year period and
the improvement is driven by the falls in net debt and in market interest rates between the periods.

Income tax charge of PLN 27.6m was recorded in the first nine months of 2013 as compared to income tax
benefit of PLN 10.4m for the corresponding period of 2012. Income tax benefit in year-to-date 2012 included
a non-cash gain of PLN 21m recorded due to the recognition of deferred tax assets arising on the intragroup
sale of network assets by Dialog to Netia.

Net profit was PLN 35.8m for the nine-month period ended September 30, 2013 versus net profit of PLN 21.2m
for the nine-month period ended September 30, 2012.

Cash outlays on purchase of fixed assets and computer software decreased by 12% to PLN 184.0m for
the nine-month period ended September 30, 2013 versus PLN 209.9m for the corresponding period of 2012.
In year-to-date 2013 PLN 5.1m was spent in cash on the acquisition of a cable network from UPC Polska while in
year-to-date 2012 PLN 5.3m was spent on acquisitions of Ethernet operators and networks and PLN 2.8m was
paid towards the final price adjustment in the Crowley acquisition.

Cash and short term deposits at September 30, 2013 totalled PLN 130.9m versus PLN 131.1m
at September 30, 2012.

Debt and accrued interest at September 30, 2013 was PLN 448.1m as compared to PLN 590.0m in the prior year
period.

Net debt at September 30, 2013 was PLN 317.2m as compared to PLN 458.8m in the prior year period.
Over the 12 months to September 30, 2013, PLN 180.2m was returned to shareholders in the form of various
tranches of share buy-backs.
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Q32013 vs. Q22013

Sequential revenue decreased by 4% to PLN 457.1m in Q3 2013 from PLN 477.5m in Q2 2013. The decline
in revenues was driven by a 1% sequential decline in services provided (RGUs), which continued to be
concentrated in the B2C (Home) sub-segment and in fixed voice services, and by falls in mobile termination
rates (MTRs), which contributed 43% of revenue decline. The Company estimates the sequential impact
of lower MTRs on revenue at PLN 8.8m.

Telecommunications revenue decreased by 4% to PLN 455.5m in Q3 2013 versus PLN 474.7m in Q2 2013.
Direct voice revenue fell by 4% QoQ to PLN 197.9m from PLN 205.9m in Q2 2013 as a result of the fall
in the subscriber base and on-network ARPU declines partly related to passing on of MTR savings. Carrier
segment revenue decreased sequentially by 18% or PLN 9.1m on lower voice termination/transit revenue due
to lower MTRs. Data revenue declined by 1% to PLN 179.6m in Q3 2013 from PLN 181.5m in Q2 2013 following
the decrease in the subscriber base. Other telecommunications revenue remained broadly stable between
consecutive quarters growing by 1% or PLN 0.4m due to higher number of TV services offset with lower sales of
telecommunications equipment.

Cost of sales decreased by 7% to PLN 300.9m as compared to PLN 322.5m in Q2 2013, representing 66% of total
revenue in Q3 2013 as compared to 68% in Q2 2013. Interconnection charges decreased by 26% or PLN 15.0m
on the introduction of lower rates for terminating traffic in mobile networks and lower usage in fixed voice
services. Cost of network operations and maintenance decreased by 3% or 5.Tm mainly as a result of less fees
payable to TP SA on less wholesale access services.

Gross profit increased by 1% to PLN 156.1m from PLN 1549m in Q2 2013, with gross profit margin
at 34.2% versus 32.5% in Q2 2013.

Selling and distribution costs decreased by 2% QoQ to PLN 87.6m in Q3 2013 as compared to PLN 89.3m
in Q2 2013 representing 19% of total revenue in both quarters. Advertising and promotion spending was down
by 30% or PLN 2.9m as a result of less intensive advertising campaigns. Depreciation and amortization related
to selling and distribution decreased by 6% or PLN 0.8m following integration synergies and full depreciation
of certain assets. Outsourced customer service cost was down by 15% or PLN 0.5m following a shift towards
more insourced activities, with the contact center fully managed internally since August 2013. Sequentially
lower sales volumes and synergies resulted in a decrease of billing, mailing and logistics costs (by 5%
or PLN 0.3m) and third party commissions (by 7% or PLN 0.4m). Impairment of receivables was higher by 60%
or PLN 1.9m to build reserves against a slightly worsening customer payment profile.

General and administrative expenses decreased by 4% to PLN 41.0m in Q3 2013 from PLN 42,9m in Q2 2013, and
represented 9% of total revenue in both quarters. The decrease was driven mainly by sequentially lower cost of
salaries and benefits related to general administration (by 16% or PLN 3.3m) as the prior quarter comparative
included one-off adjustments to increase bonus provisions and other expenses {(by 12% or PLN 0.7m), mainly
from less training activity through the summer months.

Adjusted EBITDA was PLN 144.1m versus PLN 140.5m for Q2 2013 and Adjusted EBITDA margin was 31.5% in
Q3 2013 versus was 29.4% in Q2 2013.

EBITDA was PLN 142.5m as compared to PLN 136.4m in Q2 2013. EBITDA for Q3 2013 included Dialog Group and
Crowley integration costs of PLN 1.0m, restructuring costs of PLN 0.7m, a decrease in provision for universal
service obligation payment of PLN 0.2m and costs of M&A projects of PLN 0.1m. EBITDA for Q2 2013 included
Dialog Group and Crowley integration costs of PLN 2.5m, restructuring costs of PLN 1.3m, an impairment
charge of PLN 0.4m and a decrease in costs of M&A projects of PLN 0.1m.

Operating profit (EBIT) was PLN 32.8m as compared to operating profit of PLN 26.4m in Q2 2013. Excluding
unusual items, EBIT for Q3 2013 would have been PLN 34.5m profit as compared to PLN 30.6m profit for
Q22013.

Net financial cost was PLN 7.8m as compared to net financial cost of PLN 7.9m in Q2 2013.
Income tax charge of PLN 10.9m was recorded in Q2 2013 versus income tax charge of PLN 9.9m in Q2 2013.
Net profit for Q3 2013 was PLN 14.1m versus net profit of PLN 8.6m for Q2 2013.
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Key Figures

YTD2012 YTD2013 Q32012 Q42012 Q12013 Q22013 Q32013
Revenues 1,601,824 1,425,258 521,073 519,532 490,690 477,492 457,076
y-0-y % change 34.4% (11.0%) 32.0% 21.8% (9.8%) (11.0%) (12.3%)
Adjusted EBITDA 446,639 426,669 157,448 144,526 142,005 140,541 144,123
Margin % 27.9% 29.9% 30.2% 27.8% 28.9% 29.4% 31.5%
y-o-y change % 49.0% (4.5%) 49.3% 33.3% 6.8% (10.0%) (8.5%)
EBITDA 407,446 417,521 148,427 54,081 138,621 136,408 142,492
Margin % 25.4% 29.3% 28.5% 10.4% 28.3% 28.6% 31.2%
Adjusted EBIT 83,440 95,686 36,369 25,234 [ ]
Margin % 5
Margin %
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