3anasneHue opraHnsauui Public Relations
n obpaweHne K CMU KacaTenbHO POCCUIMCKOTO BTOPXKEHUA B YKPaUHY

OT MmeHM noNbCKOro cektopa public relations - Monbcko Accoumaumm Public
Relations (PSPR), Accoumaumn AreHTtcts Public Relations (SAPR) n Accoumaumn ®dupm Public
Relations (ZFPR) - eguHoAywHO ocy)Kaaem 6ecnpeueneHTHbI aKT, KOTOpPbIM ABAAETCA
HanageHue Poccuiickon Pepepauun (nogpep>kusaemoe benapycbio) Ha cBo6ogHYylO
M He3aBUCUMYIO YKpauHy. B TO ke Bpema Mbl BblpaxKaem CONMAAPHOCTb C YKPAUHCKUM
HapoOAOM M BCEMM YKpauUHLammu, KoTopble HaxoanaTca B Moabwe. B nonbckom cektope PR
paboTaeT mHoro ntogen ¢ YkpanHbl. Mbl ¢ Bamu, 6ecnokommcs 3a cyabby Bawmnx 6an3Kmx
n gpysen B YKpanHe u 3a Bawy Pogunhy!

Mbl KaTeropmyeckn NPOTUB Pa3BA3bIBAHNA MOCKOBCKMM U MUHCKUM PEXKMMOM BOMHbI
8 EBpone, KoTopas HapywaeT GyHAAMEHTaNbHbIe LLEHHOCTU, TaKMe KaK YeNI0BEYECKan KU3Hb,
[LeMOKpaTKA, MpaBa 4YesoBeKa M O6LLeCTBEHHOe [OoBepue Ha MeCTHOM M rnobasbHOM
YypOBHAX. Mbl pewmntenbHo ocyKaaem ¢akKT, YTO 3Ta BOWHA BeAeTcA KaK BOEHHbIMU
cpeAacTBaMM, TaK U CPeACTBMU KOMMYHUKaLMU. Poccuiickue 6oeBble AeMCTBMA Ha Cylle U B
BO3AyXe COMPOBOXAAeT Ae3NHPOPMaLMOHHAA M NCUXONOTMYECKan BOMHA C abCoNOTHO
HeLoNnyCTUMbIM MCMOIb30BaHMEM B BOEHHbIX LLeNIAX aTaKyHLWMX CPeacTB KOMMYHMUKaLMM,
KnbepaTak M MaccoBOro MCnonb3oBaHus “6oTodpepm”.

B VYKpaunHe BegéTcA BOMHA C MNPUMEHEHMEM TsaxKenon 6oeBol TexHuKKU. Ho
nponaraHAUCTCKas U Ae3nHopMaLMOHHAA BOMHA BeAETCA TaKKe B APYrMX CTpaHax, B TOM
yncne B Monbwe. Uenb ae3MHPOPMaLMOHHOM BOMHbI 3TO HE TONAbKO MaHUNYNALUS
06LW,ecTBEHHbIM MHEHMEM, HO M 3anyrMBaHue rpaxkgaH cBo60AHbIX 4EMOKPATUYECKUX CTPaAH.
Moatomy mbl npusbiBaem CMU 1 ny6anumucToB, 0CO6€HHO aKTUBHbIX B COLMANbHDIX CETAX,
0bpatntb ocoboe BHUMaHME HA Ae3MHPOPMALMIO, OCYLUECTB/IAEMYI0O POCCUMUCKMUM
arpeccopom, fake-news n npocum TWaTe/IbHO NPOBEPATb PaKTbI: Kak MHPOPMaLMIO C MecT
BOEHHbIX AeNCTBUIA B YKpauMHe, TaK W Kacalowylocs nocneacTBuii 3TOM arpeccum B
SKOHOMMWYECKOM U coLmanbHOM chepax.

Mbl TaKKe obpaliaemca Ko Bcem cneumnanuctam public relations 8 Poccum n benapycm
C Npocbboi CBOMMU AENCTBUAMM He NOALEP*KMBATb BOEHHYK arpeccuto NpoTMB coceaa
- HE3aBMCMMOTO rOCyAapCTBa, KOTOPbIM ABAAETCA YKpauHa. Mbl TaKKe Npu3biBaemM NosbCKue
PR-areHTCTBa M CNELNannCTOB Hawwen npodeccnmn yaoCcToBEPUTLCS, YTO OHM He paboTatoT Ha
opraHuM3aumu, NoAAEePKMBaOLWMNE UAN HENOCPEACTBEHHO NPeACcTaBAsAoWMeE B HaWel cTpaHe
BOEHHbIe MHTEpPEeCcbl POCCUMCKOro arpeccopa. B AaHHbIX 06CTOATENLCTBAX Mbl CYMTAEM ITO
Henpuemnembim. Hactoawme public relations ocHOBaHbl WUCKAOYUTENIbBHO HA NpaBAe
M YBa)KEHUM TaKUX LIEHHOCTel, KaK u4enoBeyecKas XU3Hb, cB06OAa, AemMoKpaTtua
u cysepeHuter. C 60/blION TPEeBOror Mbl Habsilogaem 3a 3cKanauuein AencTBui, KoTtopble
HapywarmT 3TU LEeHHOCTM MOCPeACTBOM POCCUMCKOrO HamageHUa Ha  YKpauHy u
Ae3MHPOPMaLMOHHON aKTUBHOCTM, HanpaB/IEHHOM Ha Apyrne CcTpaHbl M obuiecTBa. Bece mbl
HaZeemcs, YTo 3Ta arpeccus u aesvHPopmaumns NPeKkpaTaTca, u mup 6yaeT BOCCTAHOB/IEH.
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